
Edroy Odem (00:00.344)

Live from the mist and shrouded mountaintop fortress that is X and Y communications headquarters. 
You're listening to the world famous mountaintop podcast. And now, here's your host, Scot McKay.

Scot McKay
All right, everybody. Welcome to yet another episode of The Big Show. As always, I'm Scot McKay. 

Emily McKay
And I'm Emily McKay.

Scot McKay
And today, Emily, we're going to have a really special episode because as of December 5th, X and Y 
Communications is 20 years old.

Emily McKay (00:36.002)
That's so hard to imagine.

This is our anniversary show. Yeah, hard to imagine. Indeed, it was before we met that I actually wrote 
the first newsletter on December 5th, and then we met the following 11th of February. So just a couple 
months later, I met you. Yeah.

Hey. And then the rest was history.

and is continuing history. We're not going anywhere anytime soon as a couple or as a company, right?

As a of fact, not only did we have the 20th anniversary, we had our 19th anniversary too.

Scot McKay(01:04.866)
Yeah, right. Our 19th wedding anniversary and the 20th anniversary of when we met is coming up. Yeah,
and we're going to have an extra special episode for that occasion too in 10 episodes from now. it. 
Yeah, but we're getting ahead of ourselves. All right, here's what we're going to talk about. Since that 
first email that I wrote 20-some years ago now, 20-plus years ago, right? Because it's, well, December 
5th. And now as we...

Nice numbers.

Emily McKay (01:17.601)
Nice. I can't wait to see

Scot McKay(01:33.218)
talk about this, it's almost the new year. Everything, it seems, changed about how we get dating advice, 
especially as men. Because back then, it was pretty much the underground society of pick-up artists or 
nothing.

What's changed for women to I think I was as much as men.

Well, tell us how.

Well, I think for women it was initially, you know, try to look your best, be glamorous. You had a lot of, 
you know, makeup advice and skin care and things have drastically changed that to the point where we 
don't have to make any changes. We're the goddesses of the world and men should beg us to want 
them. And so that's considerably one from one side of the spectrum to the next.



Well, you I think you're talking about something that evolved over the course of 20 years in the women's
dating space. So let's talk about that for a second. 20 years ago, I think the rise of online advice for 
women was still kind of in its nascent phases. Men were further along, believe it or not, in getting dating 
relationship sex advice than women were online. But women were getting it from places like 
Cosmopolitan Magazine and Red Book.

Emily McKay (02:43.404)
and those questionnaires. Right. How to know your relationship is working.

Right. And it seemed kind of pop culture-ish. It didn't seem like there was a whole lot of substance there.
And then what happened was internet marketing. Remember squeeze pages? Like who else wants to 
figure out how to get men to stop pulling away? Right. And you would give your email address and be 
signed up for newsletters. It used to be easy back then. And men, same way, right? David D'Angelo kind
of pioneered that approach.

Yes.

Scot McKay(03:17.096)
And so what was happening was men were trying to get laid and women were trying to get a guy not to 
leave after he laid her, basically. That's how it was going on. And then over the course of time, I think a 
lot of that messaging got really manipulated.

or even the goals of what men and women want has changed because of that influence.

Oh, I agree. And I do think it's because of that influence. But let's talk about how it changed, say, from 
2005 to say 2010. Okay. Okay. You had a lot of women who were being told that they're goddesses and 
the divine feminine. There was a lot of trying to make women feel like they were their own god, which 
was really creepy. Kind of a lot of new agey stuff.

Yes, that was very popular back then.

Right. And men, really wasn't focused that way towards men. I mean, there was some new agey stuff, 
but it was really more about hypnosis or NLP, you know, neuro-linguistic programming. What are the 
tricky ways you can get a woman to want to like you? So it wasn't so much woo-woo as it was, you 
know, mind-control-ish kind of things. But for women, it seemed like it was a lot more new agey stuff. 
Right?

Scot McKay(04:34.156)
And so women are being told they're goddesses, they can do no wrong, really trying to help women's 
self-esteem. I think that was probably the good part of that messaging, right?

Well, I mean, everything has its good intentions and yes, you're right. That one had to do with women 
who were, you know, feeling bad about themselves, needed to know that they were valuable, that they 
deserve to have love. But that doesn't change the fact that a lot of us need to make changes in our lives
to be better for the person that enters our lives and that's where the message fell flat.

Well, you know, when I first started this company, I got the domain name, Deserve What You Want. And 
I said, man, that sounds really generic, really trite. Like someone's probably used this. 100 people have 
probably used this. And I did a Yahoo search, because Google really didn't exist the way it does now. 
Then Yahoo was the predominant web search, right? Yahoo! You remember that? Exactly. And right, 
there were other ones too, like WebCrawler.



And they're all gone. Basically, people just use Google nowadays. It's crazy. But yeah, I did a Yahoo 
search, deserve what you want, and it came up one time. It came up one time, like someone had ever 
said it in a speech somewhere. So it was a novel concept to become the kind of person that the person 
you're trying to attract is actually going to want in return. It was original. And to this day, I think things 
have shifted so far towards transactional relationships.

and give me what I want and I'm going to get in this relationship so this other person can serve me and 
do my bidding, I don't think we've woken up from that. think things are still the same way. They might 
even be worse.

Emily McKay (06:16.206)
Well, I think that's because in 2005 to 2010, be your goddess, be the, you you're so perfect, you don't 
need to make any changes. When that failed, of course that was gonna fail, but when that failed, they 
needed a change and make a shift. And that shift is what we're talking about right there. So I had two 
choices, either I needed to change myself or I could stay that goddess, but if I'm gonna stay that 
goddess, something has to change. And that something was now we had to move into transactional.

relationships.

In other words, not only do I not want to change, but you have to give me something. Correct. Yeah, isn't
that strange?

It's a business transaction, so if I'm going keep who I am, well, okay, then let's make it a business 
transaction. That way I can get my cake and eat it too.

Yeah, and also with men, I think there was a shift around that time too, where it's, I don't even have to 
have a pickup line. I don't even have to have some kind of tactic or pickup artist strategy to try to go pick
up women. I should just sit here and wait for the women to come to me.

Emily McKay (07:21.118)
that's right, I forgot about that.

Yeah, right. I do nothing. I don't have to work on anything. It's just automatic attraction. Around that time,
I remember two of our peers were battling with each other and threatening to sue each other because 
one had a program called 10-second seduction and the other one had a program called 7-second 
seduction and they were arguing over who stole whose idea. And both of those ideas are preposterous, 
of course.

Right, I mean, unless you have a remote control that controls everybody, we can't be controlled by 
remote control anyway.

Meanwhile, as of a couple of years ago, we now have AI girlfriends. So we really can control them and 
get them to do our bidding and not have to worry about doing any kind of self-work or anything. again, 
there was a continuum towards, hurtling towards where we got to this place. I can think of one 
phenomenon that really caused things to go from bad to worse in this regard, and that was the video 
sales letter. The video sales letter

was that, and you still see them today, but this was the advent of them when they were really 
manipulative and people hadn't figured out that they were really being hypnotized and fooled into 
watching something they never really wanted to watch. They were those websites where they would put 
a slideshow on the screen and show you the words as they were reading the words. And what would 
happen is they would make a preposterous claim, right? And they would promise they would reveal



Scot McKay(08:51.682)
the solution to that preposterous claim that goes with it. And then you would watch for 30, 40, 50 
minutes an hour and they would never reveal to you what they said they would. They would just finally 
have you buy what they were talking about. And the psychology was that you would actually buy it 
because now you've invested all that time, but it just strung you along. And the promises being made in 
those videos, you remember them? Here are three simple words you can say to a man to make him

Never even look at another woman again and commit to you right away Passion words, know 
commitment phrases and I remember going to meetings with my peers and we would talk about this and
Someone would say I've got a brand new product with a brand new hook and you all should sell it for 
me It's brand new. It's it's completely original Here are three simple things to whisper in any man's ear to
make him you know, and it was like not original at all

But it was converting and it was not converting in a good way, Emily. It was causing people to make an 
impulse by based on a promise that was never being given to them. So here was an entire era of men's 
and women's dating advice. Here's a goldfish and a goldfish will help you get laid. Here is my chick 
magnet. I aim it at a girl and I aim it at my crotch and she slides right on. I mean, these were real actual 
webpages circa 2010.

that sold massive amounts of stuff.

would leave their husbands for this because it was so powerful.

Scot McKay(10:26.06)
Yes, exactly. But here's the problem. A lot of money was made, but nobody was helped.

No, instead what happened was you had people who bought and invested and believed that these 
things worked, but it wasn't working for them. So if it's not working for me, what in the world is going on?
Is it me? Did I do something wrong? Or are these women, these women are the problem?

Well, see, now you're talking about another de-evolution, right? We went from having nothing to having 
an underground society of pickup artists and Cosmo for Women to having these web pages where, you 
know, sign here and I'll give you my newsletter and a free book or something to these video sales letters
that mesmerize people into watching them, right? And then they ended up buying something that made 
the producer lots of money, but didn't fulfill on the promise much. And then what happened? People 
started getting cynical.

because it wasn't working. Meanwhile, also, if we're going to talk about the evolution or de-evolution of 
dating advice or dating in general, men and women started getting mad at each other. There's more 
pressure on the family. All these things I talk about all the time and get shouted down for. But nowadays,
the pickup artist movement, after some pretty bad press, I mean, there was a guy who shot women up 
at a dorm and the guys who bombed the Boston Marathon had pickup artist stuff. And there was a site 
called PUA Hate.

And really the pick-up artist movement got canceled. I mean, you couldn't even put ads up on Facebook
or anything anymore. You couldn't make money if you were connected to that. What happened was after
that, the guys got so jaded that the whole pick-up artist movement basically, in my opinion, became what
is known now as the men go in their own way. Hey, women aren't even worth it. Just stay away from 
them. They're only going to hurt you. They're going to ruin your life. Let's have an echo chamber where 
we talk about that. And that's branded as dating advice. And that's just...

Scot McKay(12:16.611)
Twist.



And it's making plenty of people lots of money because that's very popular. That's popular advice 
nowadays.

Well, know, I feel like this is really a whirlwind of a conversation, but it really does mirror what happened.
So many things led to another, and not only did the markets of consumers change, both men and 
women, and what their priorities seemed to have been at least, but how we delivered content changed 
as well. So what ended up happening was the rise and fall of info products.

And I have plenty of them. I have 16 of them. They're great. They don't lie to you guys. They don't lie to 
you ladies. They tell you exactly what's going to work. But people moved from purchasing audio 
programs and listening to them to just going on YouTube and asking a question or going on ChatGPT 
and asking a question. And what that has done is brought us back to a situation where the content isn't 
very helpful anymore. You're just trying to get likes. You're trying to get clicks.

And so a lot of people on YouTube are building a large following of subscribers, but where they're 
making their money is by monetizing their videos, not by offering any real dating advice. So you can 
have just very click baity stuff. Like, look at this chick get rejected by this guy for a change. There's 
nothing good going on there. It's just click bait. And these people are branding themselves as dating 
advice outlets, but really they're just

Scot McKay(13:48.972)
banking on monetizing those videos in the clickbait.

Yeah, that is so sad. The other thing I'm seeing, for example, people go on there anonymously asking 
for advice. Here's my situation, da-da-da-da-da, know, X, Y, Z. And then they're asking the community 
for their input. The problem is the people giving advice, yeah, you should leave or yeah, you should stay 
for this or that reason, whatever they're going to say. But you're getting advice from a lot of people that 
you don't know how successful or how many failures and how many more failures they're going to 
continue to have.

because they don't even have it figured out yet, but yet you're relying on their advice from some perfect 
stranger that you have no knowledge about.

Well, let's go right to the basics here. In 2005, there wasn't Facebook, there wasn't Twitter, there wasn't 
Instagram. There sure wasn't OnlyFans. So the whole rise of social media and how it affected men's 
and women's dating advice, you know, there's a lot to it. And you've hit upon something that's very, very 
important. One of the executives at Facebook gave a seminar

or an interview where they said people more and more are going to depend on the life advice of total 
strangers because of social media. And people gasped, but that's what you just said, and it happens.

Emily McKay (15:12.908)
And one more point today, that's so amazing, isn't it? Because we're asking strangers for advice and 
determining our future based on that. Yes. But the sad part is, like I said, we don't know their past, we 
don't know anything about them.

And yet people freely ask the question, what should I do? And people freely offer the answers. And what
I've noticed, Emily, is it gravitates towards the negative.

Right, well, you know, not only that, but it fuels the anger. you're thinking your mate is cheating on you 
and you ask the question online, you'll get everybody feeding the frenzy and you get worked up and it 
turned out your problem wasn't as big as it was, but your imagination has gone wild because of the echo



chamber. The other part that is the problematic with asking the community for this help is we tend to 
naturally, it's a human thing, to go to the easiest answer.

We don't go for the hard one. The one that would actually work, that actually requires work and effort. 
You know, I like this other answer better, so I'm going to go that way, but that's the wrong answer.

entropy.

Scot McKay(16:17.474)
Yeah, it becomes a fishing expedition.

I'm looking for my answer that I wanted.

And someone will give it to me after 100 responses. I can ignore all the others. Yeah, that's really, really 
toxic. And then we had the rise of women calling men toxic, right? And then the Me Too movement and 
men and women driving a wedge between each other more so than was the case in 2005.

That's true. It's really, really sad how we've gotten to this point. What we hear a lot of is the opposite sex
or the opposite gender is our enemy. It's their fault that we're not having these happy relationships. It's 
not me.

Yeah, it's all adversarial positioning and then the dating advice, so-called dating advice, feeds the 
disease.

Emily McKay (17:05.656)
Yeah? Natural entropy.

Indeed. All right, but surely something good has happened in terms of how men and women get dating 
advice, and I think the low-hanging fruit there, the obvious one, is podcasting.

There's lots of information there, isn't there?

And I mean, you and I, bonafide, straight up, had one of the first dating advice podcasts. So it was very 
new in 2006. So in the last 20 years, the rise of podcasting has also, in my opinion, positively 
contributed to the rise of long form, thoughtful answers by content creators who actually care.

Right? Yeah, I think so. And then they also interview other people. I think a lot of them really try to put 
good content out there.

Scot McKay(17:52.27)
Well, we certainly always have. That's why we have the balls to do a show like this, an episode like this. 
Yeah, but we'll call it out because we've always tried to have integrity. And over the years, it's been 
appreciated sometimes and really criticized by other people. I've had lots of my peers tell me I'm crazy, 
start monetizing this better, hide in an ivory tower.

Well, come April it'll be 20 years.

Scot McKay(18:18.382)
You're missing out on an entire market. You're just being naive thinking people want real actual 
relationship advice. I think in the beginning it mattered that you and I had the kind of marriage we do 
and the kind of relationship we do. But now in an age of people playing fictional characters and 
YouTube and all that, I'm not sure anybody really even cares about track record anymore. Are you giving
me something I can use? Are you giving me what my itching ears want to hear or not?



It has relatively less to do with whether, you know, are you living this out? Are you fleshing this out? 
Does it work for you? Can you vouch for the actual information you're giving me versus just tell me what 
I want to hear? And I think that's bad.

Well, I think the problem is marketers are going to market what sells. And, you know, if selling the things 
that tickle people's ears and make them, you know, feel good and actually open up their wallet and buy, 
unfortunately, that's what's actually working. I mean, that's not working in their personal lives, but it's 
working for the marketer because it's making them rich.

Exactly.

Scot McKay(19:20.044)
not working personally, but it's working for their purse strings, something like that. That's really nothing 
new. I think, you know, if you look at any men's dating advice that is intentionally crafted for that 
purpose, and maybe indeed this only goes back to like 2002 or 2005, what works has never sold as well
as what people want to hear. that's because a lot of it is counterintuitive. You don't think it's going to 
work. It isn't necessarily so selfish, right?

There you go.

Scot McKay(19:50.752)
One of the things that I think is good that has happened since people have kind of woken up from the 
manipulative dating advice from the 2010s is that there's more of a rise of people wanting to get over 
trauma, wanting to get over bad relationships and be more resilient. I mean, the rise in resilience 
coaching just in the last five years since COVID has been dramatic.

and is very much necessary because men and women have suffered a lot over the decades.

together at the hands of each other. Yeah, I think so. I think there's more level-headed advice about how
to go through the family law process than there was in 2005. I also think things like divorce coaching 
didn't even exist back then.

No, that's very much needed. That was a void that thankfully has been filled.

Yes, in part by us. And it's very powerful and very different than dating and relationship coaching. 
Because usually when people go through a breakup like that, at the marital level, they're depending on 
their lawyer for just about everything. And that's not what the lawyer is trained to do. The lawyer gives 
you legal advice, not human social advice, not relational advice. Yeah, so that's something else that's 
happened. Right. Only fans came along during COVID.

Scot McKay(21:12.344)
basically, and legitimized women selling their sexuality for profit. And this was something that was 
unheard of 20 years ago. And the advice for women to actually go and do that and make money off it 
and even screen potential suitors based on their response to it is just crazy to me.

I would have never envisioned that back then.

No, no, I don't think anybody saw that coming. And then of course now you have AI and people are 
using AI in good ways and in not so good ways. The problem with chat GPT and Claude is they're all Mr.
Nice Guy and they'll again give you what your itching ears want to hear. Why? Because they want to 
keep you engaged. They do great artwork. Grock has really stepped up lately giving us sexy pictures of 
women for the top of my newsletters. It's pretty amazing actually.



They do great artwork.

Scot McKay(22:05.826)
But short of going and getting an AI girlfriend who will do your bidding and basically be my dream a 
genie with no strings attached, even consulting big AI to get answers is a fool's errand because you're 
just going to hear what you're going to hear. Now, as for the AI girlfriends, you can't smell them, you 
can't taste them, you can't touch them, you can't have actual real sex with them. It's basically just fake 
phone sex.

Did you hear about the lady in Japan who married her AI avatar?

I heard about it, but I didn't go there. I didn't want to read it.

Well, it's not a legitimate, it's not recognized by the government, but she had a whole ceremony and 
everything.

That's just mind-bending to me. Did she register at places and get gifts and people showed up?

Emily McKay (22:52.108)
I didn't look that deeply. I was just as shocked that there was a wedding for an AI character and herself.

Well, I mean, did she have like a virtual wedding? you know, with

No, an actual physical... I think there were people there. If there were, there was not very many.

That almost doesn't make sense. You should go like to Roblox or something and have like a virtual 
wedding.

Well, she wanted the wedding wedding, even if it wasn't an actual human being that she's marrying. But 
that's how far we've gone in history.

Scot McKay(23:22.466)
You know, I think there are more people than ever who are looking at where this is all gone. know, 
especially grown ass adults are hitting about 40 now and have not yet seen the kind of satisfaction they 
should from a relationship. And they're saying to themselves, I've been had, I'm not going to be fooled 
again. know, fool me once, shame on you. Fool me twice, shame on me, right? And I think they're 
looking for something real.

I mean, the guys and the gals who are coming to us nowadays are more serious than they used to be. 
It's like, look, I've already gone through all of this BS out there. I'm really attracted to what you guys are 
doing on the podcast and in your newsletters. Let's do this thing. You're my coach. I'm having more 
people come to me and say, you know, I'm ready for something real. I'm sick of spinning my wheels. I 
know I have to be the kind of person the person of my dreams is going to want in return. I want to

buck the trend, I want to beat the odds and I want to have a real relationship with a real human being, 
men saying this about the women they want to meet and vice versa. And I'm personally very optimistic 
that we're going to rebound from this.

I think so too because as humans we have needs, we have wants, we have desires and we're 
searching to fill that. That's why there was all this searching and all this buying of products and advice 
because we're searching and desperately wanting advice, desperately wanting to fill those needs. And 
that has never changed but I think nowadays like you said they've come to realize they've been had and



now they're trying to figure out how or where the real answers are and they still want that solution. That's
never changed.

And know, I think there are only so many times we'll allow ourselves to be scammed, even if we're 
incredibly naively optimistic. And I think we've gotten to that point. I mean, look what happened with 
cancel culture. People finally said relatively recently, this is ridiculous. And it's kind of gone away. You 
don't hear the words toxic masculinity uttered so much anymore, because people realize, hey, you know
what?

Scot McKay(25:29.216)
It's a common natural obvious fact that not all men are horrible. Some men really want to be heroes and
make the world a better place. And I think that sort of backlash was carried very much by men starting to
say, no, you know what? All you chicks, you're all terrible. So everybody started saying to themselves, 
look, I'm not terrible. I don't want to be lumped into this. And you can't just pronounce me a sexist or a 
racist or a communist.

and scare me out of saying what my truth is because this was too easy. I fell for this too simply. And now
people are much more about embracing their truth, finding their character, and we're not, you know, 
tearing each other down anymore because of an agenda. That's slowly turning. And if that ship can turn 
around, then I think this battle between men and women and this misunderstanding of how masculinity 
and femininity fit together,

and this cynicism about any kind of male-female relationship being productive at all, ever, I think that's 
going to wane too, and I think we're going to come back full circle.

I agree, that's why we're here and that's why we're always producing these podcasts because we 
believe in society, we believe in men and women.

You know, one last little thought. I don't want to sit here and say, hey, you know what? We've been the 
rock of Gibraltar for you for 20 years. Nothing's ever changed around here. Look, I've pronounced online
dating dead. I mean, we haven't even touched upon that. Online dating went from something that was 
thought of as like where losers went, you know, like posting a personal ad about pina coladas and walks
in the rain to being somewhat legitimized as they placed to meet each other, you know, like in the late 
aughts.

Scot McKay(27:12.952)
to the swipe right culture coming around and even women starting to have a knee-jerk reaction towards 
men based on just looks. Women started acting like men. Now we realize that the apps just got us 
hooked and we've been had and people are backlash against the apps. So hey, you know what? Over 
the course of 20 years, we've flexed also. I remember telling guys, hey, pick up the phone and call 
women because text messaging, you know,

not enough nonverbal communication there. It's a bad idea. Well, hey, texting took over. It wasn't a fad. 
Online dating, you and I met on Match.com. We were incredibly bullish towards it. And now, you know, I 
tell people to avoid it. So yeah, we've flexed. We've changed during the times too.

Well, we had to as things change in the world and even the online dating, it itself has changed to the 
point where it's not effective. We had to flex and say, you know what? It's not working. You're right. Yes, 
because we want to talk and educate on what's effective in real time.

proud to do it.

Scot McKay(28:20.396)



And hey, you know what? I think no matter what business you're in, if you don't know how to adapt, 
you're going to go the way of Blockbuster and Wayne Computer.

that's so true. my goodness, that's a long time ago.

Well, this has been a fun conversation and weirdly looking back on it, it's a conversation nobody dares 
to have. It's a little too close to home. It's too on the nose for a lot of people, but I'm glad we talked 
about it because I think it's a message that needs to be out there. Hopefully you all enjoyed this 
conversation and I want to send ladies to scottandemily.com. That's all you have to do is go to 
scottandemily.com. That is the new abbreviated website for the show notes.

for the X and Y on the fly feed and you can get 25 minutes on the phone with Emily and I to talk about 
your dating life and getting it handled. Gentlemen, if you're listening to this show on the mountaintop 
podcast feed, better men get better women, go to mountaintoppodcast.com, get on the calendar, talk to 
us. We always wanna hear from you.

Yes, we do actually want to hear from you. We'd love to hear from you.

Scot McKay(29:24.694)
Yeah, and so until the next time we talk, my name is Scot McKay. Coming at you from X and Y 
Communications in San Antonio, Texas. And until next time, be good.

And I'm Emily McKay.

Emily McKay (29:37.206)
And have fun!


